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Mike Shannahan, 
president of Cynergy 
Ergonomics, had the 
confidence to take a 
long-term approach 
to his business and 
pricing strategy. 
Learn how he did it.

ATTEND
MISSOURI’S
LARGEST 

B2B TRADESHOWLEARN MORE:

STLOUISBUSINESSEXPO.COM

ATTEND
MISSOURI’S
LARGEST

B2B TRADE 
SHOW

Got the Guts toRaise Your Price?

Get to Know St. Louis’ Top Attorneys

The Area’s Best Customer Service Firms

10 Business Diversity Superheroes
You Need to Meet

Seth Burgett
president of Yurtopia, 

one of St. Louis’ most 

innovative, exciting 

companies
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SUCCESS
FACTOR:
   Find Out Who’s Got It This Year

Are You Committing One of the 

5 Deadly Sins Of Banking?

St. Louis’ Best Places to 

Hold a Meeting

Play the Social Media 

Game to Get Sales

ATTENDMISSOURI’SLARGEST B2B TRADESHOW
LEARN MORE:

STLOUISBUSINESSEXPO.COM
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What Old Boys’ Club?
St. Louis’ Top Women Business Owners

The Largest B2B Trade Show in Missouri

St. Louis’ Best Credit Unions

How to Emotionally Handle Firing

Close Employees

Get the best of St. Louis’ entrepreneurial 
insight delivered directly to your desk. 

Name ____________________________________________________________ Title ______________
Company ____________________________________________________________________________
Address _____________________________________________________________________________
City, ST, Zip __________________________________________________________________________
Phone _____________________________ e-mail ____________________________________________

 My check payable to St. Louis Small Business Inc. is enclosed

Charge my credit card:      Visa       Mastercard     Discover       AMEX

Account# ______________________________________________________ Exp. _________________
Signature _____________________________________________________________________________

Mail to: 2451 Executive Dr., Suite 109, St. Charles, MO 63303

www.sbmon.com | 314.569.0076

 1 year ($21.50)  2 years ($35.50)  3 years ($45.50)

Deadline:  March 21

April 2025

Our team of editors and community 
leaders will identify and profile “100 

St. Louisans You Should Know To Succeed 
In Business”—key executives, financiers, 
notable achievers, connectors and other 

business-community leaders.

REASONS YOU’LL WANT TO BE IN THE APRIL ISSUE
A Must Read Issue.  The issue will be read thoroughly as our subscribers comb through the pages to read about St. Louis’ key 
executives and community leaders.

Kept for Frequent Reference.  The is an issue sure to be kept close at hand for months and years to come by readers.

RESERVE YOUR 
SPACE TODAY
Pat Coates
314.569.0076, ext. 109
pat@sbmon.com

Tina DuMay, 
314.569.0076, ext. 101
tina@sbmon.com

Ron Ameln 
314.569.0076, ext. 100

SPECIAL ONE-OF-A-KIND ISSUE

100
St. LOUISANS

YOU SHOULD KNOW 
To Succeed In Business

ADVERTISING OPPORTUNITIES-Special Business Spotlight Section
St. Louis Companies You Should Know
Company Profile.   Showcase your organization’s accomplishments in the “St. Louis Companies You Should Know” special 
business spotlight section.  The section, which will run next to the 100 St. Louisans to know, is sure to feature some of St. 
Louis’ best companies.  (See below for more details).
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ST. LOUIS COMPANIES YOU SHOULD KNOWABC Helps Organizations Thrive 
In Challenging Times

TEAM OF TECHNOLOGY EXPERTS DRIVE SUCCESS

Whether it’s managed print services or unified communications, finding solutions that help 

organizations of all sizes to thrive has been the cornerstone of ABC Enterprises since 1973.

The commitment to innovation has propelled the office technology firm through aggressive 

growth and opportunities.  The company, 100% employee-owned since 2001, continues to post 

strong profits, acquire new businesses, and add to its team of over 315 employees, despite eco-

nomic challenges.“ABC Enterprises met and exceeded all of our classroom audio-video needs,” said Brian John-

son, director of media services at Hamline University.  “They continually set the standard for 

providing audio-video solutions for us now and in the future.”

ABC’s leadership team has transformed what 

started as a small typewriter dealer into a leading 

technology and office equipment company that now 

has 11 offices in the Upper Midwest.  The company 

specializes in everything from data networking and 

security to print and document management to digi-

tal video conferencing and surveillance.
“ABC provided us with a process that is well 

thought out with clear steps for us to follow,” said 

Paul Kozak, director of budgets, acquisitions and 

inventory at the University of St. Thomas.  “The end 

result is a managed print program that clearly de-

fines costs from the highest level at the university 

down to the individual.”From planning and design through installation and 

support, ABC has a team of experts in the St. Louis 

area that eliminate pain points, lower costs, and 

improve efficiency.  In addition to experienced sales 

specialists for each product, ABC also has 150 certified engineers and technicians to provide 

support.
“We are really proud of our team of over 60 sales, service and support specialists in the St. 

Louis area,” said Jeff Gau, ABC CEO.  “They care about our customers, our company and this 

community.” ABC Enterprises’s Sales Team:  (from left) Julie Gau, 

Randy Lindstedt, Sabrina Amberg, Sara Schmidt and 

Brett Lichtenberg.
ABC Enterprises      953 Westgate Dr., Suite 101

St. Louis, MO 63031     www.ABCE.com314.651-6100 ABCWe’re No. 1
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firm through aggressive growth and opportunities.  The company, 100% 
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1/2 Page Sample (above)

1/4 page Sample (right)
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FULL-PAGE, 4-COLOR PROFILE
Size:  10 inches wide x 10 inches high
Profile includes:
-Two 4-color photos (provided)
-Company logo
-Headline (90 characters)
-Subhead (90 characters)

-Contact info.
Cost:  $1,930 (a $3,780 value)

HALF-PAGE, 4-COLOR PROFILE 
Size:  10 inches wide x 5.25 inches high 
Profile includes:
-One 4-color photos (provided)
-Company logo
-Headline (90 characters)
-Subhead (70 characters)
-Company description (100 words)
-Contact info.
Cost:  $980 (a $1,920 value)

1/4 PAGE, 4-COLOR PROFILE
Size:  4.9 inches wide x 5.25 inches high
Profile includes:
-Company logo
-Headline (70 characters)
-Company description (100 words)
-Contact info.

-Company description (300 words) Cost:  $530 (a $1,040 value)

Ad Deadline:  March 21, 2025


